AI Visibility Audit Checklist for SMEs
Use this checklist once a month to monitor and improve how easily AI systems can understand and reference your business.
Website
☐ My website clearly explains what my business does.
☐ Every product or service page includes detailed descriptions.
☐ Benefits are explained, not just features.
☐ Important pages answer common customer questions.
☐ Contact information is easy to find.

Product Information
☐ Product titles are clear and descriptive.
☐ Specifications are complete.
☐ Shipping and delivery information is available.
☐ Images are high quality.
☐ Products include FAQs where appropriate.

Business Information
☐ My business name is consistent across all platforms.
☐ Address, phone number and website match everywhere.
☐ Social media profiles are up to date.
☐ Marketplace listings contain accurate information.

Trust & Authority
☐ Customers regularly leave authentic reviews.
☐ Testimonials are published on my website.
☐ I publish helpful articles or guides.
☐ I share customer success stories or case studies.
☐ My business has been mentioned by reputable organisations, partners or industry websites.

Technical Health
☐ My website loads quickly.
☐ It works well on mobile devices.
☐ HTTPS is enabled.
☐ Broken links have been fixed.
☐ Structured data (Schema markup) has been implemented where possible.

AI Visibility Check
Once each month, ask an AI assistant:
☐ "Recommend businesses in my sector."
☐ "What does my company do?"
☐ "Who are my competitors?"
☐ "What products does my company sell?"
Record:
· Did my business appear?
· Was the information accurate?
· What improvements should I make before next month?

Monthly Actions
☐ Update one important page.
☐ Publish one helpful piece of content.
☐ Add answers to three new customer questions.
☐ Request new customer reviews.
☐ Review competitor websites for inspiration.

Goal
Don't aim to "optimise for AI." Aim to become the most helpful, trustworthy and well-documented business in your niche.
Businesses that consistently provide accurate, useful and authoritative information are the ones most likely to be discovered, whether customers search through Google, marketplaces or AI-powered assistants.

