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welcome to the network!
Their smiles said it all. The expression on 
the faces of students graduating at the Zenith
Arena in Lille on May 25 told you everything
you needed to know about their pride in the
journey they had made. For the first time, the
graduation ceremony took place in two stages:
in the morning, students on the Post-Graduate
Programs (PGP) and the Bachelor in Internatio-
nal Business (BIB) were presented with their
diplomas, and in the afternoon it was the turn
of the alumni of the Grande École Program.
IÉSEG Network is delighted to welcome 
nearly 900 new members to its ranks!

@ More information: ieseg-network@ieseg.fr

a whole “nuovo” club
As a well known centre of design, fashion 
and la dolce vita, Milan attracts many IÉSEG
graduates and university exchange students
and so it was the obvious place for Olsi Callekas
and Alessia Marcer (IÉSEG 2013) to launch an
exciting new club. Their first event on June 19
will hopefully be the first of many. It’s just the
place to socialise in a friendly atmosphere over
an aperitivo. A presto!

@ More information: i.burietz@ieseg.fr

adventure with a capital “a”
You might remember reading about the Hardy
Charly project in issue number 3 of IÉS!, where
we told the story of a five-month journey through
18 countries in a Volkswagen T3 combi? IÉSEG
students Clarisse Rensonnet and Cécile Simon
experienced a few breakdowns and a few 
hiccups along the way, but nothing could dent
their enthusiasm. The intrepid pair have been
travelling through Italy, Croatia, Germany, 
Estonia and Finland to meet and interview
IÉSEG graduates. You can catch up with their 
adventures in the exciting video portraits 
posted on social media throughout their won-
derful journey that ends this month. Congratu-
lations to both of them for this great initiative!

@ More information: Facebook « The Hardy
Charly » and Instagram @the_hardy_charly

workshops to shape 
your future career
Why not take a different approach to working
out where your professional future lies, far from
the stereotypes and the well-trodden path?
This is something that appeals to more and
more graduates and probably explains the suc-
cess of the first “Get ready for your ‘job-out’”?
workshops. Spend half a day finding out what
your real aspirations are using the quirky and
playful approach of our Executive Coach, Eliza-
beth Toucas. Places on the first two workshops,
at the end of March in Paris and at the end 
of May in Lille, were sold out in a few days.
Don’t miss the next ones in the coming months!

@ More information: e.toucas@ieseg.fr

overview

“‘having the world at your
feet’ made sense in more
ways than one on the 56th

floor of the montparnasse
tower on april 5”.

Read our article on the 
IÉSEG Alumni Forever party on p.15.
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what’s new?
All the news and forthcoming 

events from IÉSEG.

04

an entrepreneur speaks
It’s a big gamble but it’s paid off! In just
two years, Baptiste Deleplanque’s Promis
Juré ice cream has melted the hearts of
consumers in the shops of northern France.  

06

flash-back
Thibaut Ringô was convinced: another

world is possible. And he’s proved it
since completing his studies at IÉSEG...

07

international
We head to Stockholm with Stalin 

Sathitharan Veerakumar. It’s more than
just a city, it’s a blueprint for the future.
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a day in the life of...
Guillaume Fourdinier, who is inventing

the future of food with Agricool.
Having gone from 0 to 75 employees.
in three years, his life has completely

changed. We spend 24 hours with him.
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Did someone mention CSR? Corporate Social Res-
ponsibility springs from a simple premise: taking the

social and environmental aspects of our decisions
into account is no longer merely an option, it is now
an absolute necessity - both for society and for the
planet. And it is something that concerns us all -

companies, institutions and individual citizens alike.

By making CSR the theme of this issue and giving a
voice to the graduates who lead by example, we are

sending a strong message: “It is time to go above
and beyond good intentions. It is time for action!"

IÉSEG, which nurtures the decision-makers of tomor-
row, has fully understood this by choosing the slogan

“Empowering changemakers for a better society”.
It incorporates CSR at the heart of its programs but
also on a daily basis: in its academic projects, with 

a CSR Day and CSR Challenge, etc. (see the interview
with Maria Castillo, our CSR manager p.12).

Changing attitudes and habits in a sustainable way
requires a lot of discipline, goodwill and patience.
Reading this issue will undoubtedly give you the

urge to follow suit! We hope you have a wonderful
summer and we will see you again in September

with even more events and news.

Laëtitia Dugrain Noël - IÉSEG Network Director
(IÉSEG 2008)

focus on careers
Why are more and more people 

choosing ethical careers?
Analysis by Elizabeth Toucas. 
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analysis
IÉSEG CSR Manager, Maria Castillo 

explains how the School prepares students
to meet the challenges of tomorrow.

12

the network
News from the network: appointments,

births and marriages, news...

14

in pursuit of 
a more sustainable world
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IÉS!, the magazine that takes you from Paris 
to Stockholm in the turn of a page! (see p.8).
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innovation is a driving force

With a 48-hour competition, 6 teams, 40 participants
and hundreds of ideas, the Boulanger Innovation Days
got students and company employees’ brains working
on May 14-16. This is what happened:

Following on from last year’s theme which was "How best to 
represent the new image of the Boulanger brand and its new 
baseline", the theme chosen for this second event could not have
been more current: Corporate Social Responsibility! “Imagine it is
2021 and the company has just won all the prizes for CSR awarded
by a leading institute for sustainable development, including 
an award from the public! What did Boulanger do to impress 
the French people so much? What is it they have done that has
had such a positive impact on society and the environment?” 
For two days, participants put their heads together to answer
these questions, set out a business model for their projects and
prototype their ideas using machines and software from the 
Leroy Merlin Techshop. The time flew by and everyone had help
from mentors until the final stage: a presentation in the form 
of a pitch to a jury made up of members of the Management 
Committee and external experts. The two winning teams were then
able to continue the project with a presentation to Boulanger's
Management Committee. Congratulations to all the participants!

preparing the future

an award to change the world

Are you someone who wants to be a social entrepreneur
and needs help with your project? Have you thought about
trying your luck with the National Prize for the Creator of 
a Social Enterprise (CRÉÉNSO) initiated by IÉSEG and the
Ceetrus Foundation?

The idea of the CRÉENSO Prize is to help contribute to the emergence
of a new generation of entrepreneurs who place more emphasis
on the human and social aspects of business than the financial 
aspect. Did you start your business after July 1, 2016? Do your pro-
ducts or services meet a social need? Do you want to hire people
who have dropped out of the job market? If you answered "yes" to
any of these questions, you should enter the competition for the
2019-2020 prize! You will be invited to present your project to a
jury of some renown and might even benefit from a skills sponsorship
from an IÉSEG student or even receive a grant of €10,000 or €5,000
if you are one of the top three. Good luck to everyone!

@ More information: http://www.creenso.fr

learn with the best 

Travel broadens the mind... and future graduates of the
Executive MBA! Thirty-three of them were able to attest 
to this by flying to San Francisco on January 27.

Together with Jacques Angot and Alizée Rayes, they spent five days
in the capital of innovation learning the secrets of an "elevator pitch".
The idea is to use an argument to convince someone to invest 
in your idea... in the time it takes to ride in a lift! The three mixed 
programs also joined in with the University of San Francisco 
to benefit from lectures and conferences given by experts, but also
from visits to businesses (Concord, Founders Space and Dupont). 
Our students got valuable advice from venture capitalists and 
a certificate from the university to top off this educational journey.

@ More information: a.rayes@ieseg.fr

When it opened two new diploma courses for heads of 
department, managers and executives on March 21, IÉSEG was
putting into action its desire to respond more effectively to

the realities in the field and the challenges of tomorrow. 
These two Executive Specialized Masters® Management

qualifications - Commercial and Business Development and
Marketing and Digital Management are designed to enable
business executives to develop both their business and ma-
nagerial skills while continuing to work.The courses, lasting

45 days spread over 14 months, also promote teamwork
with a series of modules in common. If you want to 

know more go to www.ieseg.fr/news/en/guidance-two-
diplomantes-forms to read the interview with academic 
directors Pierrine Griffiths and Pascale Patat Dubouis. 

@ More information: diplomants@ieseg.fr 

what’s new?
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crédit agricole nord de france:
more than just a partner
By creating the “Big Data-Digital Banking” Chair three years ago, IÉSEG
and Crédit Agricole Nord de France revolutionised the idea of a partnership
between a school and a private company. A few days before this collabo-
ration comes to an end, here’s an overview of its main achievements.

Applied research and workshops
Along with incorporating an applied research program developed by IÉSEG and 
its Centre for Marketing Analysis, the research part of the Chair focused in particular
on an innovative project looking at the contributions made by Big Data in customer
relations and the development of digital marketing. Its aim was to better manage
and anticipate customer needs. Yvon Moysan, a lecturer in Digital Marketing and 
an expert in Digital Banking at IÉSEG, also led a series of workshops - some open to
students - within Crédit Agricole Nord de France to share best practice and feedback
from the Group on its experience in Digital Banking (Connected Devices, Big Data,
Artificial Intelligence, etc.).

Involvement in the life of the School
The Chair has, naturally, contributed to numerous educational initiatives within 
the School: hackathons for the Master of Science in “Big Data Analytics for Business”, 
business forums, conferences, recruitment sessions and welcoming IÉSEG interns and
graduates. Two bank employees also graduated from our Executive MBA in March 2019!

@ More information: www.ieseg.fr/news/ieseg-chaire-big-data-digital-banking

what’s new?
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60 seconds, starting now

It’s a well-known fact: a few seconds are enough to grab 
someone’s attention and make your case. In this vein, IÉSEG
has just launched a new video format to make its research
accessible to as many people as possible.

Entitled “60 seconds: Inside Research” and produced in English, 
this series of videos presents various aspects of research within the
School, as well as their potential applications for companies and 
organisations. Short and hard-hitting, the narrative concept features
an IÉSEG teacher who sets out the context in a short introduction
before presenting his subject, whether it be finance, economics, 
marketing, management, accounting & audit or negotiation etc., and
its practical uses. It is also an opportunity to highlight the potential
benefits for social, cultural and economic development. Following
on from “The key to a successful crowdfunding campaign”, “Green 
logistics and freight transport” and “How can the consumer guard
against product placement”, there’s no doubt that the next topic 
will be just as exciting. Check out the IÉSEG School of Management
YouTube channel and join the 4,500 subscribers so you don’t miss
the latest release!

@ More information: https://www.youtube.com/user/IESEGchannel

talent at the service of others

With her thesis on social intrapreneurship and the attraction/
retention of talent, Marie Sipos (IÉSEG 2018 - centre) won
the 2019 ICOR award, presented on March 5. A great way 
to reward high-quality work.

The School and its Centre of Excellence for Organisational 
Responsibility (ICOR) have organised this competition for the last
four years to choose the best IÉSEG student thesis in the areas of
organisational ethics, social responsibility and sustainability. In total
16 entries were considered and narrowed down to a shortlist of
three. A panel of professionals then chose the winner from among
the finalists and awarded her a €2,000 prize: €1,000 for the winner
and €1,000 for a non-profit organisation or social enterprise of 
her choice. Marie chose Institut Curie, a leading player in the fight
against cancer. She said: “Social intrapreneurship is a new way of
working that tries to resolve a very real issue: that of giving meaning
to work. I am honoured to receive this award and delighted that
IÉSEG promotes a sustainable economy and rewards projects around
CSR.” Congratulations to Marie on her investment and good luck 
to her for future projects.

@ More information: http://icor.ieseg.fr

Last December, a workshop on AI and virtual assistants
brought students and professionals together...

… thrilled to be discussing the future of the banking sector.
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baptiste deleplanque
a refreshing adventure

It was a brave move to launch a new brand of ice cream in northern France, a place not known for its summer weather, but
Baptiste Deleplanque (IÉSEG 2013) did just that. He pulled out every stop to compete with the giants in the sector: his product
is made locally and 100% by hand, using high-quality ingredients for an authentic taste and with local suppliers and clever

advertising. We take a closer look at the unfolding success story that is Promis Juré. It will melt your heart - and that’s a promise!

how did your new ice cream promis juré come about?
I’ve always been a lover of food - and is it any wonder when your father is
the man behind a well-known chain of confectioners in the region! After
IÉSEG, I moved to New York to represent Crossing Fine Foods, a high-end
grocery brand. I intended to stay there for several years, but administrative
problems meant I had to pack my bags after two years. Back in France, 
I met the manager of a hypermarket who knew about the ice cream 
produced by my father and wanted to distribute it in shops. I spent 
the summer filling the pots myself and organising customer tastings. 
The feedback was unanimously positive! Those first months helped me 
to understand the market and made me want to sell my own ice cream.
Promis Juré was born in June 2017, with a promise of great taste, high 
quality and local ingredients.

what makes you stand out from other businesses in the sector?
First of all it’s the authentic taste! It’s as if you were eating a strawberry,
crunching into a speculoos biscuit or drinking a coffee. That’s because 

it’s made by hand (using an ice
cream maker and fresh, high-
quality ingredients) and with 
recipes developed by a master
ice cream maker. Then it’s the
fact that it’s made locally which
is increasingly important for
French consumers. All our ice

creams are made in Sainghin-en-Mélantois, a few minutes’ drive from 
Lille. Finally it’s the local suppliers (coffee from Ch’Ti in Aire-sur-la-Lys,
strawberries from Phalempin market, etc.) and also our philosophy: 
to sell our products in shops and offer high-quality at an affordable price.

you seem to like the csr approach...
Indeed I do, but for me, it’s just common sense. It’s as good for our planet
which does not have unlimited resources as it is for our suppliers and our
customers, but also for our employees who should enjoy working for the
company to give the best of themselves. We are convinced that the terms
"business" and "ethics" are not mutually exclusive. It's a question of good
discipline on a daily basis.

what has iéseg brought to your professional life?
It has helped me to feel at ease in every situation and made me understand
the importance of networking - I found all my internships by flicking through
the alumni directory. It has also instilled in me the values and qualities of a
successful entrepreneur: taking your time, keeping your feet on the ground,
listening to the people you are talking to (from the delivery man to the
banker) and knowing how to surround yourself with good people. Finally, 
it has taught me that you constantly need new projects. As far as we are
concerned, we will continue to develop our brand image and build the 
business and continue to improve our products. But without ever betraying
our values. And that’s “Promis Juré”!

@ More information: baptiste@promis-jure.fr - www.promis-jure.fr

an entrepreneur speaks

IÉS ! No.4 - JUNE 2019

“we are convinced that 
the terms ‘business’ and
‘ethics’ are not mutually
exclusive. it’s a question
of good discipline.” 

A

Cr
ed

it:
 P

ro
m

is
 Ju

ré



thibaut ringô
a different world is possible

Who said commerce was incompatible with strong ethics and high social and environmental standards? Certainly not
Thibaut Ringô! After graduating in 2007, he became the managing director of Altermundi in 2011 and is absolutely convinced

that a different kind of consumerism is possible. A responsible consumerism; one that respects suppliers and the planet, 
without forgoing pleasure. These are values he discovered and maintained throughout his studies at IÉSEG.

why did you choose 
iéseg after obtaining
your baccalauréat?

There are several reasons.
I was attracted by the
School's international 

culture; I felt there was a
real willingness to make

students aware of the
world outside, both

through teaching, and
through experiences

abroad. IÉSEG already had
an excellent reputation,
particularly in the North

of France. As such, 
it offered me the best

chance possible from a
professional point of view.
And lastly, the testimony

from former students,
unanimous in their praise
and whose career paths
inspired me, made my

mind up.

what do you 
remember from 

your student years?

I have great memories, 
in particular a wonderful
exchange year in Austra-
lia; people I met in my
year who I will never 

forget; a community life
second to none; and the
feeling of belonging to 

a particularly highly 
developed school. I was
also struck by the group
work and the presenta-
tions, during which we
had no qualms about
dressing up! However, 

we didn't laugh quite so
much when our computer

froze in the IT room 
at 3 am, just as we were

due to hand work in...

what did you take 
away from your five

years of training?

Firstly, a solid and 
multidisciplinary training

in theory: marketing, 
communications, accounts,
finance, IT, languages and

retail, etc. Secondly, an 
aptitude for work, both
alone and in a group, 
sometimes in a rush, 

combining professionalism
and creativity. I also took

away the values that 
continue to inspire me

today: integrity, a sense of
ethics, respect and a taste
for the international, etc.
Lastly, a genuine circle of
friends from various years.

what links to you 
have with iéseg today?

I am particularly proud of
the way the School has
evolved and developed,

without ever abandoning
its DNA. I regularly meet
up with graduates who
have gone on to have 

successful careers, 
particularly abroad. I had

the great pleasure of 
attending the IÉSEG

Alumni Forever evening
on April 5, on the 56th floor
of the Tour Montparnasse.
It was a chance to meet

new faces and to see how
former students were get-
ting on. That's something 
I would happily do again.

flash-back

07

altermundi: for a more 
sustainable world 
With eight outlets in 

Paris and one online store,
Altermundi is encouraging 

a different way of being 
a consumer. Focusing very

much on fair trade, the shop
selects leading ethical, sus-

tainable and made-in-France
brands. You will find 

a selection of stylish and
eco-friendly products in its
concept stores. These cover
lifestyle, the home, fashion
and children's departments.

Altermundi offers a complete
range of items and articles,

manufactured in a way 
that respects both people
and the environment. Feel

free to consume sustainably!

www.altermundi.com @ More information: thibaut.ringo@altermundi.com 

Thibaut (right), during the launch 
of the Altermundi pop-up store
on the Champs Elysées, together

with Thierry Marx.
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stalin sathitharan veerakumar
a shining example

Stockholm, which has reputation for having some of the happiest inhabitants, attracts thousands of new residents every year.
They come from all over the world, looking for a life which chimes with their values and the issues of the 21st century.

Stalin Sathitharan Veerakumar (MIB 2012) made the move six years ago. This eternal optimist tells us about his life in the city.

was it always your intention 
to have an international career?

In all honesty, no! I just grabbed the opportunities as they arose.

And I don’t regret it! Living abroad, away from your comfort zone,

broadens your horizons and allows you to constantly reinvent

yourself. You also learn to interact with all cultures and to draw

inspiration from the people you meet.

you've been working at the headquarters 
of electrolux for eight years. what is your current job?

I am the head of content production in Europe and lead a team

of 16 people in three countries (Sweden, Germany and Belgium).

We produce the marketing for consumers and for those in 

the trade: leaflets and catalogues, print and web advertising,

social media, interactive instruction manuals, training videos

etc. In short, everything that allows the end consumer to have

the most enjoyable and intuitive experience possible. I particu-

larly love the multiculturalism of the people I work with (there

are nine nationalities).

do you remember your first months there?

When Electrolux asked me to leave Brussels to move to its

headquarters in Stockholm, they paid for me to visit the city to

help me make my decision. I arrived on a beautiful spring day

and immediately fell in love with the place, mainly because it's

a small city and all the water that surrounds it makes it so 

peaceful. It is often said that it’s difficult to make friends with

the people of Stockholm and I have found that it is the case. 

It takes a while to break the ice and feel part of it, but by 

making an effort and because so many people come from 

other parts of the world, I have managed to settle in. What 

I found more difficult was getting used to the short winter

days. It’s a long, cold winter and I can’t ride my bike for months!

what else is special about life in stockholm?

Working here is a truly amazing experience. The workplace 

is caring and relaxed and embraces every employee, from vice 

president to trainee. No one is obsessed with working hours

and presenteeism, as long as the job gets done and the results

are there. This helps you to find a real balance between your 

professional and personal life. We have from 30 to 40 days paid

holiday a year and an excellent insurance system. The culture 

of the city is very young and focused on innovation and fashion.

It’s really exciting.  And let’s not forget the incredible relationship

with nature here with the green spaces, parks etc.

Career path 
In 2009, while working
for Decathlon in India,
Stalin was on a hike
with friends when he
learned that French ins-
titutions were coming to
Chennai to recruit inter-
national students. A few
months later, he joined
IÉSEG School of Mana-
gement, graduating in
2012. He joined Electro-
lux in Belgium as an 
intern and then moved
to the head office in
Sweden a year later. After
working in the commu-
nication and marketing 
departments, since 2015
he has been in charge of
the team that produces
marketing content for
use across Europe.

IÉS ! No.4 - JUNE 2019

international

Stalin arrived in Stockholm in 2013.
It's a decision he will never regret. Cr
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is sweden really a model of its kind in
csr or is that an oversimplified view?

No, it really is like that. Everything is set

up for the physical and mental well-being

of residents and employees: company

sports clubs, long-term parental leave so

couples can enjoy the arrival of their baby,

experimenting with shorter days in hospi-

tals, robust recycling policies, buses that

run on renewable fuel, an unparalleled

public transport network... there are so

many examples! Stockholm even encou-

rages the repair of household appliances

with a special fund, and also a sense 

of responsibility for the space around 

us (community cleaning days, decorating

a Christmas tree in the neighbourhood,

etc.). I believe the country is a trailblazer

in these areas because it has preferred 

to empower its citizens rather than 

punishing or controlling them.

is this also the case within electrolux?

Yes, the company is one of the most 

sustainable in the world and has been

named leader in the household goods 

category of the Dow Jones Sustainability

World Index (DSWI) for 12 consecutive

years. We recently unveiled our new 

business plan, the “Better Living Program”, 

a list of practical measures for living better

and more sustainably. This will feed

through into daily life and guide all 

our decisions in the future.

what would you recommend our 
readers to see on a visit to stockholm?

The city has so much to offer, no matter

what you are into! One of my favourite

places is the Fotografiska, a contemporary

photography museum that hosts exciting

exhibitions. I also like the Vasa Museum

and the Nordiska Museum, which provide

a better understanding of Nordic culture.

Finally, you could go to Södermalm for 

a good evening out or to the Stockholm

archipelago to see rural Swedish life.

how do you see your career developing?

Who knows what lies in store! My current

job gives me great autonomy, every 

day I am doing something creative in 

a sustainable and responsible working

environment. However, I know that 

I won’t always stay in the same field: 

I am continually aspiring to learn and

wouldn’t hesitate to broaden my profes-

sional horizons. I'll continue to seize 

the opportunities that come my way...

@ More information:
sathitharan@gmail.com

Originally from Denmark, Anders Johannes Stein
Andersen (IÉSEG 2018) is a wonderful example 
of the generation that thinks of others and
is concerned about the planet. We’re sure his 
testimony will make you want to do the same...

what can you tell us about your career path?
While I was an undergraduate at Copenhagen Business
School, I got the chance to spend a term in Tokyo. 
There, I met several IÉSEG students who recommended 
the School to me. As someone who loves travel, different
cultures and the experiences they bring, I chose to join
the IÉSEG Paris campus. I graduated in 2018. Then I got
an internship followed by a job with the German group
Merck, before moving to the consulting firm Altran AG 
in Lausanne, Switzerland where I am now an external 
advisor in the life science industry. Every day I come up
against new problems (in computer science, engineering,
etc.), but my IÉSEG training allows me to deal with them
more effectively than I could ever have imagined.

denmark seems to be at the 
forefront of csr. is that really the case?

Absolutely, sustainable development and ethical issues
are truly part of our DNA. We expect companies to 
be transparent and don’t hesitate to let them know it. 
I am proud that Denmark is a pioneer in this field and 
I’m not afraid to spread the word overseas! There has
been some progress around the world in the last ten
years, but I sometimes fear that CSR is treated as the 
latest fashion, without any real intent or action. I was
pleasantly surprised to find that students at IÉSEG were
as aware of this approach as students at my university 
in Denmark. It’s an awareness that can also be seen 
when they start their businesses.

should we expect anything 
from countries in this area?

We have made a lot of progress in the social and 
economic aspects, but we still have a long way to go 
on the question of our environmental footprint. I admit
that I am rather pessimistic when I see leaders on the
other side of the Atlantic questioning the conclusions 
of climate change research. Young people are trying to
shift the position, but it would be a mistake to diminish
the issue of this generation's struggle. It concerns the
whole world and the whole world must take substantial
steps before we reach the critical threshold. We will only
succeed if we work together.

@ More information: anders.j.stein@gmail.com
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anders johannes stein 
andersen: taking a stand

“i believe sweden is 
a trailblazer in csr 
because it has preferred
to empower its citizens
rather than punishing 
or controlling them.”
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guillaume fourdinier
the future is now

6.45am
My day starts with a coffee. I’m lucky
that my brain is switched on from 
the moment I wake up and I make the
most of it by working from 7am to 8am
on issues that require a bit of thought:
urgent problems that need solving, 
opportunities to be seized, new 
economic models to be adopted, etc. 
At 8:15am I wake up my two-and-a-
half-year-old son Malo, and take care 
of him until the nanny arrives.

9am
I arrive at the office, in La Courneuve,
just outside Paris. In general, mornings
are devoted to individual matters, 
especially at the beginning and end 
of the week. I hold regular meetings
with our managers and teams to 
discuss the important issues of the
moment. One of the characteristics of
Agricool is our culture of transparency:
everyone has access to the majority 
of the company's information, whether
you are an agronomist, an engineer 
or a financier. There’s no such thing 
as a unilateral decision here, no one 
person has the final say and everyone
contributes to projects.

11am
In the morning, I have various external
meetings relating to long-term strategy. 

This may be with investors when 
we are raising funds or with new 
customers and partners to develop 
the company, especially internatio-
nally. It’s essential to spend time 
planning for the future.

12.30pm
When I stay in the office at lunchtime,
90% of the time it’s for a lunchtime
meeting, usually with a member of 
the team to look more deeply at a par-
ticular issue. All our employees meet
and discuss things in our big kitchen
where they can heat up their food. 
I also have lunch out a lot as it’s a
good opportunity to build relation-
ships and get to know people in a
more informal setting. For the sake 
of my home life, I try to limit the 
number of business dinners.

2pm
It has not been easy to go from zero 
to 75 employees and raise funds four
times already in the space of four years
- it requires constant reflection on how
we want our business model to develop.
Currently, we’re looking at what our next
crop might be after strawberries and the
rollout of new farms. Innovation is our

trademark: 70% of our employees 
work in R&D and we expect to recruit
many more people in the coming years,
mainly to develop ways of marketing
our product.

3.30pm
I represent the company to the wider
public, starting with interviews with
the media. In February, we appeared
37 times in all kinds of media! It’s 
important to get ourselves known, 
especially among the general public
so they understand that everyone 
can be a force for change. I also meet
many partners who are working on 
the future of food and who share our
values, whether they come from indus-
try, the public sector, start-ups, etc.

7.30pm
I get home at this time, two thirds of
the week. I disconnect from everything
until Malo’s bedtime around 8.45pm
and spend time with my family. 
It's essential for my work-life balance. 
Depending on what’s required, I 
sometimes work until 10pm or 11pm.
Otherwise, I try to finish early and
think about something else. My secret
way of relaxing is reading comic books.
Basically, I think I’m still a big kid...

@ More information: 
https://agricool.co

guillaume@agricool.co

A ‘berry’ good idea has borne fruit for its creator. When he founded Agricool in 2015, Guillaume Fourdinier (IÉSEG 2010) could
never have imagined what a huge success it would become. Agricool is a dream come true: a new form of agriculture based
on technology that allows strawberries to be grown without pesticides in quick succession, in high-tech containers that can

be used in the city. Here we get a glimpse of a day in the life of an entrepreneur who is inventing today the food of tomorrow.

working 
to create meaning

Guillaume and entrepreneurship
go back a long way. It’s a story
that began in his fourth year 
at IÉSEG when he created 
TOMBAPIK with a classmate.
This platform that helped 
students to find somewhere 
to live and swap furniture 
was marketed to schools and
was a great success. When he
graduated in 2010, he continued
the venture for two years, 
before moving to join his 
future wife in Rouen. 

Once there, he found a job as a
sales rep in the pharmaceutical
sector in order, he says, to “take
the bull by the horns" and make
progress in prospecting and
sales. A skiing accident in 
December 2014 proved a 
turning point when he took 
a month off, giving him time
to develop various business 
plans, at least on paper. He soon
realised that this would lead 
to the creation of his business.

After months of research 
and the construction of a first
container in the farmyard of 
his partner Gonzague’s parents’
farm, he founded Agricool in
May 2015. Four years later, the
company employs 75 people
and has secured more than 
35 million euros in funds.

a day in the life of...



ethical careers
are they more of a state of mind?
The world is in a state of flux, facing countless economic, social and environmental crises that focus our attention
on the problems we face in the future and the way we live our lives. Against this background, the quest for a social,
humane and charitable dimension within a company, especially among young professionals, has become ever more
important. Elizabeth Toucas explains why CSR and ethical career choices are closely linked.

what do we mean by an ethical career?
It usually means a socially responsible career that respects the
environment. It involves working in an organisation or company
that has a positive impact on society in a sustainable and global
way. This is not just another buzzword, but a real underlying
trend attributable to a new feeling in the business world, espe-
cially among the younger generation. The feeling of wellbeing
engendered by a company and the consequences of its actions
on the world around us are now more important than financial
performance criteria. Businesses fully understand this because
CSR is becoming an important means to consolidate competi-
tive advantage, enhance their reputations and reinforce the
confidence of customers and employees.

what are our core ethical values?
The professions children dream of being - whether it be doctor,
artist, firefighter, teacher or President of France - all have one 
thing in common: a desire to make the world a better place. 
After that, the definition of an ethical or meaningful career 
becomes more nuanced, depending on your values and beliefs.
You therefore need to ask yourself the right questions: is it a 
particular type of work you are looking for or the way the work 
is done? Is it the organisation you work for? Is it the impact that
your work has on society or the environment? Or is it the gover-
nance and the code of ethics of your company? These are choices
specific to every one of us.

what constitutes a meaningful commitment for you?

Each of us can have a positive impact on society in one or more
of the following five ways:

. Helping others: Improving the lives of those in need is one 
of the fundamentals of a fulfilling career.

. Running an organisation: Being a manager and/or an 
entrepreneur is meaningful to many of us. It makes it possible
to change the world and take care of people by providing 
products, services or creating jobs.

. Making a lasting impact: completing a task that leaves a 
positive impression on the world and that will survive you 
is a real source of motivation.

. Human contact: workplaces become focal points for 
professional and personal interaction where mutual support
and collective understanding are promoted.

.Expressing creativity: without necessarily being artists, each 
of us has a strong urge to express what is inside us, to inspire
others, to give pleasure or to promote an ideal, a philosophy, etc.

With so many different ways of defining ethical work in order to
flourish and to make the world a better place, isn’t it ultimately
about changing your mindset rather than changing your career?

@ More information: e.toucas@ieseg.fr 

Career path
Elizabeth Toucas, who
speaks four languages,
trained as an actuary
and is now an Interna-
tional Executive Coach
certified by HEC Paris.
Today she is Career 
Manager & Executive
Coach at IÉSEG 
Network.

focus on careers
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how has csr become such a major 
issue for the business world?

Businesses are increasingly expected to go
above and beyond their legal obligations 
by committing themselves to working for
the benefit of society and the environment.
CSR is not at odds with the idea of business
for the pursuit of profit, but it can help
ensure that those involved in business act
responsibly. The wrongdoings committed 
by certain companies in recent decades are
increasingly unacceptable in a world where
information circulates very quickly among
consumers.

the concept has sometimes 
been described being nothing more 
than a public relations exercise. 
do you think this criticism is justified?

The critics are right that some people
have turned it into a marketing tool. 
However, this should not be allowed to
obscure the sincere commitment of many
companies - and consumers and the gene-
ral public are now able to verify this with
increasing ease. Twisting the meaning of
CSR into a simple greenwashing operation
is becoming increasingly risky in terms of
legitimacy and reputation. In 2012, Ferrero
were convicted of deceptive advertising 
in the United States after the company 

promoted Nutella as an energy product
which was healthy and good for children.

when it comes to csr, aren’t certain 
business sectors ruled out because 
of the nature of their activities?
It is obviously more difficult in the case 
of a tobacco giant or an oil company, but
that doesn’t mean they are not able to seek 
to reduce their human or environmental
impact in one way or another. Products
and services are not the be all and end all. 
Without prohibiting them from doing their
jobs, countries and consumers can still
exercise different forms of pressure to
change behaviour. A group like Total will
not stop harnessing fossil fuels overnight
but may, on the other hand, engage in 
a gradual shift towards clean energy.

is csr only for big business groups?
Can vsm/smb afford to take part?
Being a relatively small size can some-
times be an asset because it allows more
flexibility. This is the case with Patagonia,
a textile manufacturer with only 2,000
employees which is a pioneer in CSR. 
Its bosses have built their entire strategy
on a responsible policy, from the choice 
of raw materials through production 
to distribution and the recycling of old
clothes. More broadly, any company 
can carry out its business in a responsible
manner, provided that CSR is not seen as a
cost but as a means of being competitive.
This applies equally to small businesses
as well as for groups like Danone or Nestlé
who try to distinguish themselves by 
promoting more responsible products,
with less plastic for example. 
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maria castillo
csr: busting the
misconceptions
Long criticised for being too broad, unprofitable and too peripheral to the
main business, Corporate Social Responsibility (CSR) has gradually proved
its worth to the extent that nowadays many large companies consider it
to be an essential part of their strategy. Maria Castillo has been responsible
for this issue at IÉSEG since 2017, with one aim: to foster social and 
environmental awareness in every part of the School. She talked to us
about her passion.

“twisting the meaning 
of csr into a simple 
greenwashing operation
is becoming increasingly
risky for businesses”.

analysis

Last March, the second ever CSR Day 
enabled IÉSEG students and teams 
to better understand the issues of CSR.



Career path
With two MBAs and 
a PhD from Kedge 
Business School, Maria
Castillo worked in both
the public and private
sectors in three different
countries, before joining
IÉSEG in 2017 as Corpo-
rate Social Responsibi-
lity Manager. She also
teaches corporate social
responsibility, business
ethics and strategy. 
Her research focuses 
on the implementation
of CSR strategies in 
higher education and
developing countries.

you are in charge of csr issues at iéseg. 
how has the school incorporated this topic?

IÉSEG values mean that it has always focused on CSR issues, but without
necessarily doing so in an organised way. My role is to capitalise on this
commitment to build a clearly defined strategy. This strategy must allow 
appropriate social and environmental action to be taken by administrators,
teachers, students, their parents and businesses. The aim is not to impose
any particular measures from above but to get everyone involved.

how do these aims translate into practice in 2019?

Every year since 2018, we have organised a CSR Day to bring the topic to
people’s attention and encourage everyone to get involved. Everything we 
do has a fun aspect to get new behaviours adopted more quickly and more
widely. One of our main goals is to reduce the consumption of plastic on our
campuses. In Paris, the recently installed smart collector gives students who
deposit their bottles a chance to win a free drink. The School's dispensers 
will soon no longer supply disposable cups, but will be able to be used with
students' own glasses or mugs.

following on from practices in the school, 
how do you prepare your students to become 
the responsible executives and leaders of tomorrow?

There isn’t a year that goes by without students having to work on CSR 
as part of the curriculum. A growing number of them are also involved 
in a more direct and active way, without always knowing how to go about it
or who to turn to. As part of the Responsible Leaders project, I have brought
together about 20 volunteers who work with me on different themes such 
as recycling, discrimination, harassment and gender equality... This last issue
is given particular attention. We know, for example, that men find it easier 
to ask for higher pay than women, which leads to significant inequality 
at the beginning of their careers. As part of the future Talent program, 
we are considering setting up negotiation workshops to combat this.

@ More information: m.castillo@ieseg.fr
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Insect tasting during
CSR Day 2019



our graduates are on the move!

social media:
follow us!
To ensure you don’t miss any
IÉSEG Network news between
two issues of IÉS!, see our
social media: LinkedIn, 
Facebook, Twitter and 
Instagram @iesegnetwork

the network

maël lagadec (iéseg 2012)
was appointed Senior Consul-
tant - Sustainable finance 
lead at Quantis International 
in January 2019.

antoine lieutaud (iéseg 2017)
became General Manager
France at Kapten in February
2019.

christophe catoir (iéseg
1995) was made President
France and Northern Europe
at the Adecco Group in April
2019.

jeanne-marie debatte
(iéseg 2013) became a 
senior consultant at Magellan
Consulting, Magellan Partners
France Group in April 2019.

marc ravon (iéseg 2001) is
Head of Customer Innovation
in Roquette since April 2019.

christopher lewis (iéseg
2016) was made the new Trans-
port & Inventory Deployment
Coordinator - France at Anheu-
ser Busch InBev in April 2019.
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births
IÉSEG 2004 - Arthur, 
son of Céline and Christophe 
Jaulin, born February 19, 2019. 

IÉSEG 2007 - Zelie, daughter 
of Anne-Sophie Mourgère 
and Pierre-Emmanuel Hamant,
born December 31, 2018.

IÉSEG 2008 - Iris, daughter
of Marie-Aude Landrot
and Pierre-Benjamin Servant,
born August 4, 2018.

IÉSEG 2009 - Germain, 
son of Géraldine and Grégoire 
Chaignaud, born March 20, 2019. 

IÉSEG 2009 - Oscar, son of
Léa Lapotre and Jean-Baptiste
Cuvillier, born May 22, 2018.

IÉSEG 2009 - Jean, son of 
Agathe and Paul-Louis Dessery,
born January 29, 2019.

IÉSEG 2013 - Marius, son of
Margaux Laloué and Nicolas
Zangari, born January 31, 2019.

marriage
IÉSEG 2012 & IÉSEG 2011 -
Fanny Devilaine and Adrien
Martin, June 15, 2019.

births and marriages
Because all the important moments in our graduates’ 
lives are good to share, we rely on you to keep us up 
to date by email: l.noel@ieseg.fr.

These are some of new jobs our graduates have moved into
over the last few months. Congratulations to all of them!

iés! making a good impression 

for your diaries!
Get in touch and follow us 
on social media for more 
information on events.

. 04/07/2019
Afterwork in Singapore 
@ More information:
https://iesegnetwork.com/
events/19068

. 04/07/2019
Afterwork in Amsterdam
@ More information:
https://iesegnetwork.com/
events/18069

In an issue devoted to CSR, it seems pertinent 
to explain our approach when it comes to the
printing of your IÉS! magazine in paper format.

Everyone has already seen
the words “Think about 
the environment! Do not
print this email unless it's
necessary.” Should we de-
monise the use of paper?
François Carpentier, 
sales manager at our 
printers Print Forum, has a 
different view: “Paper is a 
renewable, biodegradable
and recyclable product. 
It contributes to the 
development of the forest.
In addition, our printing
has been IMPRIM'VERT
certified since 2005, 
a label which is obtained 

on the basis of four criteria:
good management of 
hazardous waste, safe 
storage of hazardous liquids,
non-use of chemicals 
and recycling of paper. 
The paper industry in
France uses 60% recycled
paper and cardboard and
the other 40% comes from
by-products of sawing 
and thinning in the forest.
Not to mention that the
magazine will certainly 
be passed around and 
shared! As always, it’s 
all a question of good
practice in everyday life.”



the network
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a magical evening

The phrase ‘having the world at your feet’ made perfect sense
on April 5 on the 56th floor of the Montparnasse Tower. The
IÉSEG Alumni Forever party was one that we will never forget.

Everything came together to make this event one of the highlights 
of 2019: the  breathtaking panoramic view of Paris and 260 graduates
all delighted to be in such impressive surroundings. Not to mention
the presence of a close-up magician who moved from group to
group. It’s easy to see why the event was fully subscribed two weeks
in advance! And just like last year, charity played its part as 
our President Nicolas Messio presented a €40,000 cheque to 
Jean-Philippe Ammeux for the IÉSEG Foundation which supports 
students in financial difficulties with scholarships, bursaries and
loans. Thank you to those who contributed to this great success. 
We can’t wait for next year!

@ More information: a.lamonaca@ieseg.fr

ideas and talent

On March 19, six companies created by IÉSEG students and 
graduates presented their projects to a jury of professionals in 
a grand competition to become the IÉSEG Entrepreneur of 2019.

Organised by IÉSEG Network and IÉSEG Incubator and now in its
fourth year, the final stage of the contest began with a conference
on the theme: “From Start-up to Scale-up: how to succeed in 
growing your company.” The jury then announced the results and
presented the IÉSEG Entrepreneur of 2019 award to Clara Foache
(IÉSEG 2017) and Thomas Bonnenfant for their start-up “Gustave”
which gives visitors to an e-commerce site a chance to try a product
before buying it. The Jury Prize, presented by IÉSEG Network, went 
to IÉSEG student, Augustin Peugnet, for “Le Frigo”, his idea for having
smart fridges in the workplace. Congratulations to the winners and
members of IÉSEG Incubator and we wish all the participants well
for the future.

@ More information: incubateur@ieseg.fr

together, we go further

It’s good to have projects and plans for the future. 
Giving yourself the means to realise them is even better.
IÉSEG Network is delighted to welcome a new member...

The arrival of Hasna Benjana means we now have five members on the
team! Hasna, who has an assistant manager BTS and a degree in operational
management, started her working life volunteering at the Mission
Locale in Lille. Sport and volunteering are her passions and she 
joined us as assistant on May 2. No doubt you will have the 
opportunity to meet her during one of our forthcoming events.
IÉSEG Network Director Laëtitia Dugrain Noël said: “We are 
delighted to have Hasna with us to expand the team. This enables
us to face the future with confidence because we have the necessary
resources to meet our goals for graduates. Everyone knows: 
Alone, we go faster. Together, we go further.” 

@ More information: https://ieseg-network.com

getting in the swing!

It would have taken more than the miserable, cold and windy
weather at the end of April to discourage participants in 
the first ever IÉSEG Golf Club Challenge at Golf de Mérignies.

The event was organised by the IÉSEG Junior Enterprise Council,
which establishes links between students, graduates and partners 
of the School, along with IÉSEG Network. Golf enthusiasts and 
beginners were able to learn the basics of the game or compete as
part of a team before continuing to mingle at a cocktail party that
rounded the day off beautifully. Putters, swings and tees now hold
no secrets for them! As in every competition, there have to be 
winners, and our congratulations go to the Decathlon team which
had the best gross score and the alumni team with the best net
score. Congratulations also to our students for their fantastic 
organisation and welcome to the club! Golf - of course!

@ More information: https://ieseg-network.com
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